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I was working on a headline for our Angelina Jolie story, and this strange line popped into my head: 

“Angelina, what’s come between us?” 
What did it mean? Even stranger, I was pretty sure that what had come between Angelina and I was, 

“the magic and the mystery of love.”
Ah, right. � e year was 2001 and a musician-turned-actor-turned-musician-again by the name of 

Billy Bob � ornton had released a song in honour of his ladylove, wife Angelina. He was an odd southern 
eccentric with one great movie to his name. She was an up-and-coming starlet with a penchant for Goth 
makeup, her pet rat, knife play and wearing a vile of her husband’s blood around her neck. Angelina and 
Billy Bob seemed so well matched in their absurdity.

Fast forward 10 years and Billy Bob is still an eccentric southerner � uctuating back and forth between 
movies and music…when he’s not picking � ghts with CBC radio personalities. And Angelina, she’s beati� c.

Is the elegant creature on the cover of this magazine really the same gal who, in 2001, told Rolling Stone, 
“If there was a safe way to drink [� ornton’s] blood, I’d love to. We’ve thought about it. You lay in bed 
and you just want to bite holes into each other.” (� e entire article’s a great read simply as a time capsule. 
Seriously, track it down online.)

To be fair, there were hints of the present-day Angelina in that Rolling Stone piece. She’d just made � rst 
contact with the U.N., and taken her inaugural trip to Africa where she visited refugee camps in Sierra Leone 
and Tanzania. “I don’t want to talk about it a lot,” she said back then. “Sel� shly, I knew it would change my 
life to really understand.” 

Change her life, it did. When it comes to true transformation — the kind that goes beyond hair and 
wardrobe — Madonna, Cher and even David Bowie have to bow down to Jolie. Gone is any trace of imma-
turity and harshness. Now she’s a sel� ess earth mother with a gentle voice and dewy complexion, holding 
babies, donating huge sums of money and only making movies in between saving the world.

Although, the movies she makes do still kick butt. Or, at least, she kicks butt in them. As Kevin Williamson, 
who interviewed Jolie, points out in “Woman on a Mission,” page 40, she’s the only female lead moviegoers 
will pay to see � re a gun. And there will be gunplay in her new thriller, � e Tourist. If we’re lucky, maybe 
she’ll even pull out a knife, just for old time’s sake.

If you’re in the mood for a � ght, Mark Wahlberg’s latest, � e Fighter, should satisfy. In “Worth the Fight,” 
page 24, Wahlberg describes how his obsession with this true story � nally turned into a � lm. On page 28 
we have “Jeff Bridges: Past, Present, Future,” in which the man of the month talks about his two big movies, 
TRON: Legacy and True Grit. In “Giamatti Does Richler,” page 32, Paul Giamatti gives us his take on 
Barney’s Version and the Canadian icon who wrote the book. Turn to page 36 to read “Landing Somewhere,” 
our interview with Stephen Dorff about his big comeback role. And then on page 45, you’ll � nd our 
Holiday Gift Guide, with unique ideas, big and small. Enjoy the season.

■ MARNI WEISZ, EDITOR

WHEN?
REMEMBER
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SNAPS

MENDES’ 
ESCAPE
A mini-dress doesn’t 
stop Eva Mendes from 
hopping the fence after 
encountering construction 
in West Hollywood.
PHOTO BY SPLASH NEWS

SHIA’S 
CATCH
Shia LaBeouf catches a 
bottle of water during 
a day of blue-screen 
shoots for Transformers: 
Dark of the Moon.
PHOTO BY SPLASH NEWS

SNAPS
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VIN
DOES RIO
In Brazil to shoot Fast Five, 
Vin Diesel spends his spare 
time learning to samba.
PHOTO BY SPLASH NEWS

CERA
AT THE 
SUPERMARKET
A gleeful Michael Cera enjoys a pop 
at Gelson’s supermarket in L.A.
PHOTO BY SPLASH NEWS

KNIGHTLEY 
SIGNS ON 
Keira Knightley signs autographs 
during the Last Night cocktail 
party in Rome.
PHOTO BY VITTORIO ZUNINO CELOTTO/GETTY
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The Fortune 500 company 

bought Lana’i, which is the 

sixth largest of Hawaii’s 

islands, back in 1922 to 

grow their pineapples.

Producer Lynn Hendee 

was, initially, told fi lming on 

Lana’i was unlikely because 

of its private ownership, but 

she managed to convince 

Dole’s chairman, David 

Murdock, over dinner. “We 

had a lovely evening and it 

turns out Mr. Murdock is a 

huge Shakespeare fan,” she 

says. “He liked the idea of this 

project and thought it would 

be a tribute to the island that 

he loved.” —MW

The volcanic island where Julie Taymor shot 
her mystical adaptation of Shakespeare’s 
The Tempest may look otherworldly, but the 
364 square kilometre mass of black rock, 
white coral and red earth is actually owned 
by the Dole Food Company.

The King’s Speech opens 

this month with Colin Firth 

playing the stuttering 

King George VI. Screenwriter 

David Seidler suffered 

from a similar stammer as a 

youth and took inspiration 

from King George. In 1981, 

he wrote George’s widow, 

the Queen Mum, asking 

permission to tell his 

story. She replied yes, but 

because the memories were 

still painful she asked he 

wait until her death to do 

so. She lived until the age 

of 101, which delayed the 

project for some time. —IR

WHERE
ARE THE 
PINEAPPLES?

The Art Of Film
New York artist Scott Campbell (or Scott C.) 
started his “Great Showdowns” series in 
2007. Each depicts a famous moment of 
movie tension, but the protagonists are all 
smiling. “As terrifying as some of these mo-
ments are, they are all brought to the same 
level of just enjoying that they are having 
intense moments at all,” says Campbell. 
“It’s like a big party that all these show-
downs are invited to, to mingle and share 
their common tension.” From left to right: 
The Princess Bride, Rocky, Reservoir Dogs. 
See many more at greatshowdowns.com.

IN BRIEF LONG LIVED
THE QUEENIN BRIEF

FROM LEFT: The Tempest’s 
Helen Mirren, Felicity Jones 
and Djimon Hounsou

InBrief_EN_December2010.indd   10 10-11-12   10:01 AM
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S
core: A Hockey Musical proved that hockey and musicals 

can live in harmony, so maybe the union of Canadian 

politics and opera has a chance, too. The producers of 

Politics is Cruel: An Opera certainly hope so. 

Based on the life of former Prime Minister Brian Mulroney, the 

opera was filmed for the big screen with actor/impersonator 

Rick Miller — best known for MacHomer, a one-man mash-up of 

The Simpsons and MacBeth — in the starring role (bass baritone 

Daniel Okulitch delivers the singing parts). Canadian composer 

Alexina Louie wrote the score with funnyman Dan Redican 

penning the libretto. 

Politics is Cruel: An Opera is expected to screen at Cineplex 

theatres next spring or summer after the 2010-11 Met Live in HD 

series concludes. —MW

Life of Brian

2010 saw its fair share of Hollywood 

stars in trouble with the law, but which 

star holds the record for the most 

arrests? 

If you guessed Charlie Sheen  

you’d be close — it’s actually  

Martin Sheen, his father, who revealed 

during a speech to Oxford University’s 

Student Union in 2009 that he’s been 

arrested 66 times. The 70-year-old 

activist actor’s rap sheet is full of civil 

disobedience arrests that occurred 

during the various protests he’s 

attended in the last 25 years. 

The Daily Beast website compiled 

the list of Hollywood’s most arrested 

actors:

1 Martin Sheen 66

2 Robert Downey Jr. 6

 Sean Penn 6

3 Lindsay Lohan 5

 Michelle Rodriguez 5

4 Rip Torn 4

5 Charlie Sheen 3 

Quote Unquote
ThiS movie iS, in 

So many wayS, an 
expLoraTion of an 

arTiST’S ego and 
ThaT narciSSiSTic 

SorT of aTTracTion 
To yourSeLf and 

aLSo repuLSion wiTh 
yourSeLf.

—naTaLie porTman on Black Swan

Sure he can sing, dance and act, but Justin Timberlake has 

one more talent: he’s a star at mimicking cartoon voices.

You can hear him at his best in this month’s Yogi Bear as 

Yogi’s sidekick Boo Boo. Timberlake nails the little bear’s 

nasal tone, which was originally voiced by Don Messick in 

the 1960s Hanna-Barbera cartoon series.

Timberlake began imitating cartoon voices when he  

was younger as part of his vocal exercises. According to 

Yogi Bear director Eric Brevig, Timberlake came to the 

audition “with a prepared Boo Boo voice that he’d been 

doing all his life.” —IR 

STarS Behind BarS

TimBerLake’S 
LiTTLe
Boo Boo

For many, it doesn’t feel like the holidays until we’ve watched 

It’s a Wonderful Life. This month you can see George Bailey 

learn the true meaning of Christmas on the big screen as 

Cineplex presents the flick as part of its Classic Film Series.

If you’ve seen the movie enough times you may have noticed 

its assorted continuity mistakes and gaffes. According to  

www.moviemistakes.com, there are 19 errors in the film. 

For instance, the amount of blood that flows from young 

George’s ear after the pharmacist, Mr. Gower, slaps him changes 

between long shot and close-up. And look for a piece of 

marking tape on the edge of the counter that little Mary leans 

over to whisper in George’s bad ear that she loves him.

It’s a Wonderful Life screens December 8th and 12th at 

select Cineplex theatres. Go to Cineplex.com for participating 

theatres, times and to buy tickets. —IR

Recognize this corset? It’s one of 

Olive Penderghast’s “screw-you-

I’m-gonna-own-my-rep” costumes, 

complete with homemade scarlet 

letter, from Easy A. And you can 

buy it — yup, the real one, worn by 

Emma Stone — for $899 (U.S.) at 

www.premiereprops.com.

eaSy aS…

Wonderful 
miSTakeS

from LefT: Joel Katz and  
Rick Miller
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ecognize this guy? The hat should be a 

clue. It’s Zack Ward, who played bully 

Scut Farkus in A Christmas Story.

You remember Scut, the yellow-eyed 

monster who terrorizes little Ralphie until, one 

day, Ralphie snaps. The result is one of the most 

cathartic scenes in cinema history.

“One thing that helped sell it, when 

Peter Billingsley’s punching me in the face, 

obviously his little fi sts are not hitting me, but as 

most Canadian kids will remember, he had idiot 

strings on his mittens. And those mittens were 

1940s-style leather mittens that when they got wet 

and then went back out in the cold they froze. So, 

basically, even though his hands were missing me, 

these mittens, these frozen popsicles, are slapping 

the bejesus out of my cheeks,” recalls Ward, now 

41, on the phone from L.A. He’s lived, and worked 

there — including small parts in Almost Famous, 

Transformers and TV’s Lost — since he was 25. 

“If you look at my face, my cheeks are bright 

red from being slapped repeatedly,” he continues. 

“That’s not acting, that’s being slapped around. 

And when I sit up and I sniffl e and I rub my nose 

and look all weak; that was my revenge on all the 

bullies who’d beaten me up.”

Though the 1983 fi lm was shot largely in Toronto, 

Ward is one of the cast’s few Canadians. He grew up 

all over Ontario because his mother, an actor, moved 

to where the work was. And starting over so often 

meant that Ward was often the one being bullied.

“If you have red hair, and your name is Zack, and 

your mom’s a single parent, and you’re not playing 

hockey, and you’re the new kid in class over and 

over again you get picked on,” he says. “For me, 

playing the bully was revenge because I got to 

enact the aspects of the bully that I despised.”

Ward plans to be in Toronto visiting his mom this 

month. “So everybody can walk down the street 

and go, ‘Oh my God, it’s that guy,’” he says.

Does he get that a lot? “I do.” And more around 

Christmastime? “You betcha.” —MARNI WEISZ

SPOTLIGHT

“When I sit up and I sniffl e and I 
rub my nose and look all weak; 
that was my revenge on all the 
bullies who’d beaten me up”

WARD’S
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REVENGE
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 ALL
DRESSED
UP

HILARY 
SWANK 

MINNIE 
DRIVER 
Bright and beautiful at a Hollywood 
screening of Barney’s Version.
PHOTO BY KEYSTONE PRESS

Baring her bellybutton at the 
Nashville premiere of Country Strong.
PHOTO BY RICK DIAMOND

GWYNETH 
PALTROW 

The Conviction star shines at the 
BFI London Film Festival.
PHOTO BY MARK CHILTON/KEYSTONE PRESS
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ADRIEN 
BRODY 

Polished in Valentino at 
the New York screening of 
Welcome to the Rileys.
PHOTO BY KEYSTONE PRESS

KRISTEN 
STEWART 

In New York, at an 
event for Hugo Boss.
PHOTO BY SPLASH NEWS

The King’s Speech star 
in classic black at L.A.’s 
Grauman’s Chinese Theatre.
PHOTO BY KEYSTONE PRESS

COLIN 
FIRTH 
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IN THEATRES
December 3

THE  
CHRoniClES  
of nARniA:  
THE VoyAgE of 
THE DAwn
TREADER 
The third Narnia pic finds 

Lucy (Georgie Henley) and 

Edmund (Skandar Keynes) 

Pevensie, along with their 

irritating cousin Eustache 

(Will Poulter), transported 

onto a Narnian ship  

called The Dawn Treader. 

Captained by King Caspian 

(Ben Barnes), the vessel  

sails the seas searching  

for the Seven Lost Lords  

of Narnia. 

BlACk SwAn
Director Darren Aronofsky brings us this psychological 

thriller starring Natalie Portman as Nina, who’s plucked 

from the ballet corps to dance the lead in Swan Lake. 

But the pressure placed on her by the troupe’s director 

(Vincent Cassel), and the emergence of a manipulative 

rival dancer (Mila Kunis), pushes Nina over the edge. 

Skandar Keynes returns 
as Edmund Pevensie in 
The Chronicles of 
Narnia: The Voyage of 
the Dawn Treader

December 10
THE TouRiST
Like molecules colliding,  

the pairing of superstars  

Johnny Depp and Angelina 

Jolie generates heat this 

holiday season. Depp plays a 

brokenhearted tourist visiting 

Venice who’s seduced by a 

mysterious woman (Jolie) 

intent on using him as a pawn 

to protect her former lover, 

a criminal mastermind. See 

Angelina Jolie interview, 

page 40. 

THE TEmpEST
If Shakespeare didn’t find it in 

his heart to feature a woman 

in a solo leading role, director 

Julie Taymor does. She turns 

The Tempest’s hero Prospero 

into Prospera and casts the 

indomitable Helen Mirren as 

the wife of the Duke of Milan, 

who learns the art of sorcery 

after being shipwrecked on 

a barren island. Mirren’s cast 

mates include Russell Brand, 

Alan Cumming, Djimon 

Hounsou and Ben Whishaw. 

THE king’S
SpEECH 
Afflicted with an 

overpowering stammer, 

Britain’s King George VI 

(Colin Firth) is stymied when 

speaking with, and leading, 

his people during the onset 

of World War II. So his wife, 

Queen Elizabeth (Helena 

Bonham Carter), enlists an 

eccentric Australian speech 

therapist (Geoffrey Rush) to 

help the king take control of 

his stuttering. CONTINUED 

King George VI (Colin Firth) 
learns to speak his mind in 

The King’s Speech

The Tourist’s sexy stars 
Angelina Jolie and  
Johnny Depp
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YOGI BEAR
Hanna-Barbera’s famous 

cartoon bear Yogi 

(Dan Aykroyd) — along with 

his little buddy Boo Boo 

(Justin Timberlake) — are 

the only CGI elements in 

this live-action family fl ick. 

A documentary fi lm director 

(Anna Faris) making a movie 

about Yogi and Boo Boo also 

captures the bears’ battle to 

save Jellystone Park from a 

greedy developer. Plus, a 

new 3D Wile E. Coyote and 

Road Runner short fi lm, 

Rabid Rider, screens before 

the movie. 

RABBIT HOLE
Based on the Pulitzer Prize-

winning play by David 

Lindsay-Abaire, the fi lm 

fi nds Becca (Nicole Kidman) 

and Howie Corbett (Aaron 

Eckhart) struggling to keep 

their marriage together after 

the loss of their child. Oscar 

pundits are talking up Kidman’s 

performance. 

DECEMBER 17

TRON: LEGACY
Light cycles, fl uorescent fl ying discs and futuristic bodysuits 

can only mean one thing — TRON lives! The sequel arrives 28 

years after the original and stars Garrett Hedlund as Sam Flynn, 

who enters a long-forgotten cyber universe to fi nd his father 

Kevin (Jeff Bridges). While the fi lm took only 64 days to 

shoot, the post-production lasted a lengthy 68 weeks to 

incorporate all the state-of-the-art special effects. 

See Jeff Bridges interview, page 28.

HOW DO 
YOU KNOW
The season’s only romantic 

comedy comes courtesy 

of writer/director James L. 

Brooks (As Good as it Gets), 

and casts Reese Witherspoon

as a softball player who can’t 

decide between her baseball 

player beau (Owen Wilson) 

and a failing, but charming, 

businessman (Paul Rudd). 

Longtime Brooks collaborator 

Jack Nicholson pops up as 

Rudd’s father.

THE FIGHTER
The real-life tale of Lowell, 

Massachusetts, boxer 

“Irish” Mickey Ward comes 

to the big screen with Mark 

Wahlberg as the struggling 

fi ghter who parts way with his 

trainer — who also happens 

to be his drug-addicted 

stepbrother Dickie (Christian 

Bale). But when Dickie cleans 

up his act, he may be the one 

who can resurrect Mickey’s 

faltering career. See Mark 

Wahlberg interview, page 24.

How Do You Know’s 
Owen Wilson and 
Reese Witherspoon Yogi Bear

CONTINUED 
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THE METROPOLITAN 

OPERA:

DON PASQUALE

(DONIZETTI)

ENCORE: SAT., DEC. 4

DON CARLO (VERDI)

LIVE: SAT., DEC. 11 

NATIONAL THEATRE LIVE:

HAMLET

THURS., DEC. 9

CLASSIC FILM SERIES:

IT’S A WONDERFUL LIFE

WED., DEC. 8 & SUN., DEC. 12

UFC 124

SAT., DEC. 11

WWE-PAY-PER-VIEW:

TLC: TABLES, LADDERS & 

CHAIRS

SUN., DEC. 19

BOLSHOI NUTCRACKER

SUN., DEC. 19

GO TO CINEPLEX.COM

FOR PARTICIPATING 

THEATRES, TIMES AND 

TO BUY TICKETS

 SHOWTIMES ONLINE AT CINEPLEX.COM
ALL RELEASE DATES ARE SUBJECT TO CHANGE

GULLIVER’S
TRAVELS
Jonathan Swift’s 18th-century 

satire of human nature and 

government gets the 

Jack Black treatment. Black 

stars as Lemuel Gulliver, a 

mail clerk pretending to be a 

travel writer who sails into the 

heart of the Bermuda Triangle 

where he’s transported to 

the island of Lilliput. The tiny 

Lilliputians (they are less than 

six-inches tall) capture the 

giant Gulliver with plans to 

use him against their enemies.

TRUE GRIT
When a hired hand (Josh 

Brolin) kills a 14-year-old girl’s 

father, that girl (newcomer 

Hailee Steinfeld) asks one-

eyed U.S. marshal Rooster 

Cogburn (Jeff Bridges) and a 

Texas Ranger (Matt Damon) 

to help her track the man 

so she can kill him. Not so 

much a remake of the 1969 

Western starring John Wayne, 

directors the Coen Brothers

are basing the fi lm on the 

1968 book. See Jeff Bridges 

interview, page 28.

DECEMBER 22

BARNEY’S
VERSION
Mordecai Richler’s award-

winning novel fi nally comes 

to the big screen after 

10 years in development. 

Paul Giamatti stars as the 

larger-than-life, Montreal TV 

producer Barney Panofsky, 

who recounts his marriages to 

three very different women — 

played by Rosamund Pike, 

Rachelle Lefevre and Minnie 

Driver — and the role he 

played in the disappearance 

of his pal (Scott Speedman). 

See Paul Giamatti interview, 

page 32.

DECEMBER 24

SPECIAL
EVENTS
SCREEN
ON THE BIG

LITTLE FOCKERS
It’s been 10 years since Greg Focker (Ben Stiller) met his stern 

father-in-law Jack Byrnes (Robert De Niro), and Greg still hasn’t 

earned the old guy’s approval despite the fact he and his wife 

Pam (Teri Polo) have got two kids of their own. To prove he really 

is the man of the house, Greg takes a job as a pharmaceutical 

company salesman, but will that be enough to please Jack? 

Paul Giamatti (left) and 
Scott Speedman in 
Barney’s Version
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So you’re thinking, “What does
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A lot, actually. That’s because our 

game changing single cup brewer 

uses barcode technology to brew 29 beverages 

the way they’re meant to be – perfect. 

Here’s how. Each beverage has its 

own single serve T DISC equipped 
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may treat an espresso the same as 
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THE FIGHTER 
Hits tHeatres  
deCeMBer 17tH

Mark Wahlberg (left) and 
Christian Bale in The Fighter
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oston loyalty is a fierce thing.
It’s fuelled such memorable films as 

Good Will Hunting, The Departed, Mystic River 
and the recent hit The Town.

It also runs deep in Mark Wahlberg’s soul. 
The youngest of nine brothers and sisters 
from the working class neighbourhood of 
Dorchester, Wahlberg let his street alle-
giances get him in a good deal of trouble as a 

teenager. Now, after successful careers as a hip-hop artist, underwear 
model, Oscar-nominated movie star (for The Departed) and accom-
plished producer, the 39-year-old family man has channelled his 
devotion to Massachusetts into a true labour of love.

The Fighter recounts the true story of “Irish” Micky Ward, who 
rose from humble beginnings in Lowell, Massachusetts (about 48 
kilometres northwest of Boston), to become one of the greatest junior 
welterweight boxers of all time. Along with his many trials and come-
backs, the film focuses on the athlete’s relationship with his older 
half-brother Dickie Eklund, whose positive and negative influences 
on Ward made for a sibling bond of biblically fraught proportions.

“The first time I saw the movie, I didn’t really pay attention to it,” 
Wahlberg, who stars as Ward and produced the film, says during a re-
cent interview in downtown L.A. “I was just so happy that I got it done, 
and that I got it done for Micky and for Dickie and for the rest of their 
family, and for Lowell. And then I went back and watched the movie 
to actually see what we had. It’s a special film, I’m very proud of it.”

He ought to be. The movie was a years-long struggle that included 
numerous false starts, financing fall-throughs and talent changes. Not 

only that, but Wahlberg had to jump in and out of fighting-trim shape 
for nearly half a decade, as other jobs came along for the famously 
ab-tastic former Marky Mark.

Demanding as that was, Wahlberg has no complaints.
“I like to be able to do some sort of physical preparation for roles,”  

he says. “I love to have something…not only physical, but just a movie 
that’ll take me a couple of months to get ready for. Really go off and 
become this character, live in that headspace for a portion of the 
production, and then just walk away from it, try to figure out what 
am I going to do next, who am I going to try to become next? For  
The Fighter, I was actually training on and off for four-and-a-half years.

“I’ve always wanted to play a fighter,” Wahlberg reveals. “I built a 
gym in my backyard with a boxing ring in it when I was going to do 
Out on My Feet with Robert De Niro at one point, and I was going to 
do a small part in The Black Dahlia just to play a fighter. These movies 
didn’t work out for all of the right reasons. You know, Micky’s story, his 
life and his journey and [he and Dickie’s] journey together, I just felt 
like it would make a fantastic movie. And the relationship I had with 
him, obviously, made me feel obligated to bring his story to the big 
screen…it became my obsession. Every other movie that I did after 
reading that script, I was always preparing for that. I’d bring the trainers 
with me. Two hours before work we’d be in the gym, and then we’d 
have the trailers on set with the boxing equipment and everything.”

Behind the scenes, Wahlberg sparred with investors and collabo-
rators until he finally secured enough money for the project and 
got David O. Russell, who directed him in Three Kings and I Heart 
Huckabees, and Christian Bale (who plays drug-addicted ex-boxer 
Dickie) to commit. CONTINUED

You won’t believe what Mark Wahlberg 
went through to get The Fighter 

made. The scrappy actor explains why, 
for years, this movie dominated his 

thoughts, and distracted him while on 
the sets of other films n By BOB STraUSS 
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“We faced � lmmaker and co-star and all types of di� erent prob-
lems,” Wahlberg acknowledges. “But this was a movie that I had 
to make, so I just decided that I would take it upon myself to get it 
made. I produced it, I got David to direct it, I got Christian and Amy 
Adams to be in it. I got the � nancing from Relativity, I got HBO [which 
airs the Wahlberg-produced hit Entourage] to bend over backwards to 
help us to make the movie. I had to get it done — and I probably won’t 
attempt anything like that anytime soon!”

How does, we wonder, someone evolve from urban hoodlum, 
tween idol and billboard bod into such an e� ective dealmaker? 

“I was always a hustler, always putting things together or � xing 
things,” Wahlberg says with a shrug. “So producing feels like a natural 
progression, to create your own opportunities. I mean, the business 
has changed so much. � ey’re not making as many movies as they 
used to. � e kind of movies that they’re making, too, don’t necessarily 
suit my tastes all that much. So you’ve got to go out there and create 

things for yourself. � at’s how I got into the business and how I got to 
where I’m at, by just going out and making it happen.”

When he’s not working, Wahlberg devotes himself to other passions: 
golf; the Catholic faith he credits with rerouting him from a life of 
crime; and his four young children. Asked if he’s thinking about 
breaking his father’s record for procreation, Wahlberg initially seems 
spooked. But then he laughs. “No! We don’t even know what the 
number is with my dad. I mean, there are nine of us, then I met a 
couple [more] not too long ago. You know, daddy was in the military 
and travelled the world, so who knows how many kids he had.”

When it comes to certain kinds of commitment, Wahlberg admits 
that sometimes limits can be a good thing. “Four was always the 
magic number,” he says of his children. “My wife really wanted two 
boys and two girls. So we’re blessed to have everything we wanted.” 

Bob Strauss lives in L.A. where he writes about movies and fi lmmakers.

RIGHT: Mark Wahlberg as 
the bruised and battered 

Micky Ward BELOW RIGHT: 
Wahlberg, Melissa Leo and Bale

THE REAL DEAL
The real “Irish” Micky Ward (above right) battles Arturo 

“Thunder” Gatti in their famous third fi ght in June 2003. 

In an interview with the sports blog “Thanks for Playing,” 

Ward talked about sparring with Mark Wahlberg in the 

actor’s home gym. When asked whether Wahlberg’s any 

good, Ward said, “He could fi ght a full fi ght right now. He 

has a really strong left, strong chin. He’s a good fi ghter. He 

doesn’t want to fi ght because he’s an actor. But he’s got 

something else he could do if he really wanted.”
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fter four decades, Jeff Bridges 
has gotten a career upgrade. Long 
considered one of the film industry’s 
most underrated actors, this year 

the 60-year-old Hollywood veteran received some 
overdue, and welcome, recognition. 

His performance as a broken-down country 
crooner in Crazy Heart won him a Best Actor Oscar. 
And he’s starring in two of the holiday season’s 
most anticipated films. 

In TRON: Legacy, he reprises his role from 1982’s 
Tron, the sci-fi in which he played Kevin Flynn, a 
computer programmer transported to a digitally 
generated universe. In the sequel, Kevin’s son Sam 
(Garrett Hedlund) goes looking for his father and is 
pulled into the same digital universe where dad’s 
been living for the past two decades.

Then in True Grit, Bridges reunites with the Coen 
Brothers — who directed him in The Big Lebowski 
— for their gritty remake of the classic John Wayne 
Western. He assumes Wayne’s role of grizzled U.S. 
marshal Rooster Cogburn, who’s hired by a teenage 
girl to track down her father’s killer.

We sat down with Bridges in San Diego to chat 
about the two roles and the unexpected direction 
his professional, and creative, life has taken.

You’ve had an exceptional year, first the 

Oscar for Crazy Heart and now both TRON 

and True Grit. 

“It’s intense. And sometimes the intensity can feel 
overwhelming, sometimes too much.”

I remember when you were doing the 

interviews for Crazy Heart, you said you were 

looking forward to slowing down a bit.

“Yeah, and now it’s picking up speed [laughs]. I 
pushed the button the wrong way, put the gear the 
wrong way.” CONTINUED

This month, Jeff Bridges will go from the  
Old West in True Grit, to the distant future in 
TRON: Legacy. But for right now he’s just happy 
in the present, playing music and enjoying his 
year as Oscar’s main man n By KEvIN WIllIamsON

Jeff 
Bridges: 
Past, 
Present, 
future
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You always hear actors have the fear of never working 

again. So when they’re on a roll, they’re afraid to not take 

advantage of the opportunities coming their way.

“� ere is that impulse, certainly. With the success of Crazy Heart, that 
ignited all my music, which I’ve been doing since I was a kid. And now 
it’s like you say, strike while the iron is hot kind of thing. So if there was 
ever a time to get into my music, now’s the time.”

Is the music consistent with what people heard in Crazy Heart?

“Yeah, we’ve put a little band together, we’re going out on local gigs 
in Santa Barbara and we’re doing songs from Crazy Heart and other 
songs that are in the genre. We’re in the process of discovering what 
we’re going to sound like.”

You point out that you’ve always played music. When you’re 

touring, and possibly recording, and thinking about it in a 

more professional light, does it become less enjoyable? 

“It’s a double-edged sword. In a way, it’s more fun because when you 
get to become professional, there’s a chance to play with some great 
players. � ey’ve been doing it for a long time. It’s like if you play tennis 
against a tennis player who’s better than you, you rise to the occasion. 
So that’s wonderful. So far I’m only seeing positive things about it.”

There have been rumours about a TRON sequel for years. 

What drew you back now?

“It was important to me to have Steven Lisberger [who directed TRON
and is one of the producers of TRON: Legacy] on board so it would be 
faithful to the original one. We wanted TRON: Legacy to stand on its 
own. But we did want people who were familiar with it and loved the 
� rst one to enjoy it. And then another concern of mine was it would 
be a movie about the technological wizardry we can do now. I wanted 
it to have some substance to it. I was interested in making a modern 
myth that would deal with some of our challenges in this day and age 
and technology is certainly one of those. So this deals with some of the 
darker sides of technology.”

In 1982, when the original was released, there was still this 

feeling that technology was going to make our lives easier 

and free up our time.

“And it’s the opposite. It’s imprisoned us in a lot of ways. I’m sort of a 
prisoner to my computer at home, dealing with all this email, and it’s 
a funny relationship you have with a computer.”

There’s already talk about more TRON sequels. Would you be 

interested in coming back again?

“It all depends on the script and how they want to go.”

And then there’s True Grit. Any hesitation about remaking it? 

“I was pretty quick to come to that one just because it was the 
[Coen] brothers, who I had had such a great time with before. 
I was a little curious why they wanted to remake True Grit. It’s 
kind of a classic of the genre. And then they told me they were 
not really making a remake of that movie, but were making a 
film based on the book. I read the book and saw what they were 
talking about; it’s a wonderful book.”

And certainly about as removed from the high-tech world of 

TRON as you can get. In Legacy, there are actually two versions 

of you — you as you are now as well as a younger version. 

What was your reaction when you saw your young CG self?

“I haven’t seen the finished, polished version yet. But I’m very 
impressed with the direction they’ve gone so far.”

Do you have your image copyrighted like some other actors do?

“� at’s a good question [laughs]. I should � gure that out.”

Because, someday, if a producer wants to hire the real 

Tom Cruise, they’ll pay full price. But if they just want his 

digital clone, they can get it for a discount.

“Yeah, exactly! I’m concerned about it. But I’m more concerned I 
can’t really answer your question. I don’t really remember the legality 
of it. But the future of it is really amazing — they’ll be able to combine 
di� erent actors and di� erent traits and have no physical actors at all. 
It’ll be whatever you imagine.” 

Kevin Williamson is a Calgary-based movie columnist for Sun Media.

TRUE GRIT
HITS THEATRES 
DECEMBER 22ND

TRON:LEGACY
HITS THEATRES 
DECEMBER 17TH
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t’s been only a few hours since Paul Giamatti landed in Toronto,
direct from the Venice Film Festival where he attended the world premiere 
of Barney’s Version. He plays the title character in the movie based on the late 
Mordecai Richler’s popular, and arguably best, novel, which came out in 1997.

It seems the 43-year-old actor is still high on the hype from the prestigious 
Italian � lm festival, where the movie got very positive reviews. “It was insane. 
Italians almost have this Beatlemania thing with Mordecai Richler,” he says, 
excitedly, while taking a seat on the edge of a chair in his Toronto hotel suite. 
“He’s kind of a serious rock star over there. People love him! I kept asking Italians, 
‘Why?’ It seemed odd to me.”

Yeah, really: Why? 
“� ey all said to me that it was sort of the bluntness, the kind of politically 

incorrect thing and the sense of cynicism of the guy. And he also had the kind 
of romantic nature underneath it. It makes sense, I guess, if you think about 

Italians; they’re pretty romantic and cynical.”
Giamatti is clearly more fascinated with the attention Mordecai Richler receives than the attention he 

gets on the red carpet at events like Venice, and the one he’s here for, the Toronto International Film Festival. 
“I don’t love the attention,” says Giamatti. “But it’s part of the whole thing, and it’s nice, it’s � attering and 

everything, but I get kind of uncomfortable. I don’t want to be seen as a big f-cking star. � at’s kind of scary.” 
Even though Giamatti has been an actor for more than 20 years, he’s not used to this much attention. 

Sure, he played the leading man, Miles, in Sideways and protagonist Cleveland Heep in Lady in the Water, 
but he usually plays supporting characters, the kind of parts that are essential to the plot, and that viewers 
remember (Cinderella Man, � e Illusionist, Duplicity). 

But in Barney’s Version he’s at the centre of it all. “I talk a lot and I’m there in every scene,” he con� rms. 
“But I never thought of this � lm as sort of my movie or as if I’m sort of carrying it. It always felt like an 
ensemble thing to me.”

And it’s quite an ensemble. Giamatti plays Barney, a short-tempered TV producer with a loving, 
and inappropriately caring, dad (Dustin Ho� man) and a free-spirited old pal (Scott Speedman). But it’s 
Barney’s triumvirate of wives who map out his character’s trajectory. � e � rst is a troubled young woman 
(Rachelle Lefevre) who’s unable to be happy. � e second is an annoying Jewish American Princess (Minnie 
Driver). In fact, she’s such a pain that Barney meets his third wife (Rosamund Pike) at his second wedding. 

� e result, directed by Richard J. Lewis (Whale Music), is a look at Barney’s life over a period of almost 
40 years. And, just like the book, it’s also a semi-autobiographical memoir of Mordecai Richler. In fact, 
Giamatti says his performance is partly a tribute to the writer, as he studied old footage and photos of 
Richler to create the character.  CONTINUED
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in the big-screen adaptation of 
Barney’s Version. He based his 
character on the Canadian icon 
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“He was very interesting to watch speak,” says 
Giamatti. “He had this combination of being refined 
and intelligent and very rough and kind of working 
class. He was a tough guy in some ways. So it was 
a really fascinating combination. And then there 
is also his physicality — this wonderful kind of 
slouchy, kind of heavy thing. You know, the way 
that all those cigars and heavy drinking affects the 
way somebody just lives their life.

“I remember being halfway through the movie 
thinking, ‘I really like this guy, and I really like play-
ing this character,’” he continues. “It was nice to 
play somebody with this crazy vitality all the time.”

Something else on set kept reminding Giamatti 
of Richler. The writer’s widow, Florence, and son 
Noah visited the set many times. It was a strange 
reality check for the actor. “On any set, it’s a f-cking 
tricky thing to have the family around. It could be 
weird. And I’m sure in a way it was weird for them, 
but they had a very lovely attitude about it. It’s kind 
of as if they were telling me, ‘It’s your thing and we 
don’t want to get in they way.’ They just observed 
and were being nice. So it was cool.”

It was also cool that several Canadian filmmak-
ers had cameos, including Atom Egoyan (“very 
nice, a great guy”), David Cronenberg (“eccentric 
and interesting guy”) and Denys Arcand. “I did 
not know what Denys Arcand looked like,” says 
Giamatti. “He came in and I was like, ‘This guy is 
f-cking great as the maître d’. ’ And then I was like, 
‘Oh, wait a minute. It’s him.’ He has such a funny 
attitude about himself. I loved him. There were 
no lines necessarily written for him so he created 
some for himself. At one point, he had to tell us 
the specials of the day, and he made up the whole 
thing. Every time we redid the scene I could not 
stop laughing because he did it perfectly, he did it 
brilliantly. He was totally absurd and very funny.”

That scene, as were many others, was shot in 
Montreal (the rest of the movie was filmed around 
Quebec and in Rome). Giamatti’s eyes light up 
when Montreal is mentioned. “What a f-cking great 
city! I immediately felt very relaxed. The people 
were great and the food was great. It had a lot 
of character to it and it felt old, you know what I 
mean? There is a lot of just weight and gravity to it. 
I just really, really, really liked it. I thought it was a 
fantastic city. And it’s not too far from New York. I 
thought about getting a place. I really did.”

It’s not too late. Although, Giamatti may have 
trouble avoiding all that dreaded attention in 
Montreal after the release of Barney’s Version.   

Mathieu Chantelois is the editor of  

Le magazine Cineplex.  

clockwise from top left: 
paul Giamatti with rosamund 
pike; rachelle lefevre and 
minnie Driver
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Paul Giamatti doesn’t 

have a problem with 

his wrinkles. In fact, he 

can’t wait to get more. 

For Barney’s Version, the 

makeup team had to age 

him quite a bit. “I thought 

I looked better old! I hope 

I do end up looking that 

okay when I’m older.”—MC
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tephen Dorff is feeling very grateful.
It took Dorff’s longtime friend, writer and director Sofia Coppola 

(Lost in Translation), to hand the 37-year-old actor the role of his life 
playing a disenchanted movie star in Somewhere, which earned 
Best Film honours at this year’s Venice Film Festival.

“Sofia’s the best. She gave me the best part I’ve ever played...the 
best role for a young man in the last five years, I mean nothing 
compares to it at all and I’ve read everything,” says Dorff during an 
interview in Montreal this past summer.

Somewhere casts Dorff as Johnny Marco, an actor stuck in neutral, 
living in L.A.’s Chateau Marmont hotel where he entertains pole 
dancers in his room and hangs out by the pool. But his life finds 
meaning when his 11-year-old daughter (Elle Fanning) comes to stay 
with him.

Coppola based the film on her own experiences growing up as 
the daughter of Hollywood director Francis Ford Coppola. Dorff, the 
son of music composer Steve Dorff, also grew up in Hollywood and 
started his career as a child actor. 

By age 21 he was being touted as one of Hollywood’s hottest young 
stars, largely due to his charismatic turn as fifth Beatle Stuart Sutcliffe 
in 1994’s Backbeat. But, in all honesty, Dorff never capitalized on his 
breakout turn, going on to star in a string of mostly forgettable films 
over the next 15 years. 

It was the realization that he needed to work with top directors — 
last year he scored a role in director Michael Mann’s Public Enemies 
— and, sadly, the death of his mother, that helped revitalize his career. 

“I think my mom has something to do with it. I lost my mom two 
years ago, it changed me, changed my life,” says the actor. 

When he heard he was on Coppola’s short list for 

Stephen Dorff’s career was faltering, 
until his good friend Sofia Coppola 
handed him the role of his life 
— playing an actor whose career is 
faltering n By IngrId randoja
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RetuRning Home
Much of Somewhere is set at the Chateau Marmont, L.A.’s party 

hotel of choice for the likes of Paris Hilton, Lindsay Lohan and 

Stephen Dorff.

In 1994, after scoring with Backbeat, Dorff moved into the 

Marmont. He was the smoking-hot actor with money in his 

pocket who craved fun — he threw himself a wild party on his 

21st birthday. But alas, it had to end sometime. As Dorff told 

The New York Times Style Magazine, “It got to the point where 

my business manager called and said, ‘Stephen, you need to 

take a movie or get a job, ’cause you’re out of money.’ And I 

said, ‘Okay, I guess I’m moving out.’” —IR

Somewhere, he flew to Paris to hang out with the director. “That 
week we talked, went to dinner, she was observing me, she hadn’t 
really told me I had the role, but she was saying little things, like don’t 
cut your hair, but she hadn’t really told me.

“On the anniversary of the day my mother passed, I was on a hotel 
balcony and the Eiffel Tower was right there,” remembers Dorff. “And 
my cellphone rang and I saw it was Sofia and my heart sank ’cause sh-t, 
I’ve gotten these calls before when it doesn’t work out, ya know? She 
said, ‘I don’t need to look anymore. Do you want to do my movie?’ I 
said, ‘Are you serious? Yeah, but I’ll have to call you back.’ 

“And at that time the Eiffel Tour started going techno, like it does on 
the hour, and I felt my mom for the first time in like a year. So I had a 
flood of emotion and started crying.” 

Coppola asked Dorff to start preparing for the role as soon as he 
returned to California.

“I had three months before we started shooting; she wanted me to 
get pale and stay out of the sun, which is hard ’cause I live at the beach, 
so I was constantly wearing a hat,” he says. “I lived with the part, I lived 
in the Chateau Marmont, I went a little more extreme with it because 
it’s a character-based film.”

Dorff’s only problem with making Somewhere was it spoiled him.
“I got used to it, not many movies will be like that. I asked Sofia if 

we ever did another movie together to make it last longer because it 
was too short.”   

Ingrid Randoja is the deputy editor of Cineplex Magazine.

Right: Stephen Dorff’s  
Johnny Marco talks to the  
media. Below: Johnny with  
his daughter (elle Fanning)

Somewhere
hits theatres 
january 7th
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WOMAN 
ON A 

MISSION
It’s almost too much to bear. Angelina Jolie
in Europe, outfi tted in couture, sharing the 
screen with Johnny Depp, and kicking butt 
as a secret agent? The Tourist makes all your 
dreams come true ■ BY KEVIN WILLIAMSON
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Angelina Jolie is fi nally getting in touch with her feminine side.

It is, by her own admission, a part of her personality that rarely surfaces 
in her � lms. On screen the 35-year-old superstar is known for being 
tough, fearless and gorgeous — she’s the only female lead moviegoers 
will pay to see � re bullets and break bones — not girlish or demure. 

Consider her resume. In pyro-rigged thrill rides ranging from 
2001’s Tomb Raider to 2005’s Mr. and Mrs. Smith (on which she met 
her partner Brad Pitt) to 2008’s Wanted and this past summer’s spy 
yarn Salt, she’s more ferocious than prim. She’s not the kind of 
woman who needs to be protected, she’s the kind of woman men 
need to be protected from. If it’s a niche, it’s a lucrative one. Jolie is 
continually sought to headline big-budget studio productions — a 
rarity among actresses. 

Warner Brothers courted her for months, hoping she would sign 
onto their pricey 3D astronaut adventure Gravity that would co-star 
Robert Downey Jr. When she turned it down, the studio scrambled 
for a replacement until zeroing in on Sandra Bullock. And when 
Jolie opted out of reprising her role as an assassin in Wanted 2, the 
move — at least temporarily — derailed the sequel. After all, who 
could convincingly wear her tattoos? Even in dramatic parts, such as 
Girl, Interrupted or Changeling or A Mighty Heart, she’s strong-willed, 
determined, even relentless.

So it’s with a grin and more than a little enthusiasm that she reports 
her character in the new romantic thriller, � e Tourist, is “such a girl.” 

“She’s very female,” says Jolie during a recent interview at a 
Washington, D.C., hotel. “She’s the most female I’ve been on screen.”

Jolie plays an Interpol agent on the trail of a master criminal. 
Caught up in the European-based intrigue is an innocuous American 
traveller, played by Johnny Depp. Naturally, sparks � y between the 
attractive mega-stars. � e movie, which was � lmed in the spring, 
generated such positive buzz among studio executives that it was 
pushed up from a planned 2011 release to this year’s holiday season. 

Jolie, who chooses her � lms carefully, says signing onto � e Tourist
was simple. “It was � lming in Venice and Paris,” she says. “It was 
easy.” And yes, she was joined in Europe by Pitt and their family: three 
adopted children — Maddox, 9, Zahara, 5, and Pax, 7 — and three 
biological kids — Shiloh, 4, and 2-year-old twins Knox and Vivienne.

She con� rms the movie — which marks the U.S. directorial debut of 
Florian Henckel von Donnersmarck, who won an Oscar for 2006’s 
� e Lives of Others — harkens back to travelogue CONTINUED
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romps like Charade and Alfred Hitchcock’s North by Northwest. 
The result, she says, is intended to be romantic, thrilling and glamor-
ous, which is not surprising, considering its high-style locales. The 
actor says her, and Depp’s, intention from the outset was to make an 
old-fashioned crowd-pleaser that would be “fun” for the audience.

Naturally the film still contains action, a quality the trailer wisely 
emphasizes. At this, Jolie is an old pro; she’s worked with many of the 
same stunt crew for the past decade. “We’ve become a family. And we 
see each other on weekends and birthdays. Our children play. So we 
are very close and they are invested in me not falling to the ground 
because they know my family.”

What was new for Jolie — and her stunt team — wasn’t what she 
was being called on to do, but what she wasn’t being told to do. “A 
few of the people who did stunts on Salt did stunts on The Tourist…. 
There’s even an action sequence, and I asked the director what I 
should do and he said, ‘Retreat.’ And you could tell they were think-
ing, ‘That doesn’t happen.’ It was the first time I’ve retreated during an 
action sequence.”

The teaming of Jolie and Depp, two of the world’s most popular 
actors, will presumably mean hefty Christmastime tidings for all 
involved. Coming off Salt, which grossed $289-million (U.S.) world-
wide, it will likely mean Jolie will be able to do whatever she wants. 

“You do need to balance things to make sure you can always 
continue to do different types and sizes of films,” she says of moving  
between intimate, small-scale dramas and expensive extravaganzas.  

“You have to be conscious of that balance. But I don’t have a 
Changeling on my desk right now. I’m open to anything. I feel you 
should be open to anything and see what comes up.”

And the further away the project is from her own personality — and 
appearance — the better, she says. Why? It makes viewing her films 
more palatable. Despite being one of the planet’s most photographed 
people, Jolie, like everyone else, doesn’t like to watch herself.

“Whatever it is that makes me uncomfortable about watching 
myself is because I see some of myself in a character. The further away 
it is for me, the easier it is to watch.... When it looks like me and sounds 
like me, it’s not so interesting.”

Most recently it’s been reported Jolie wants to star in a new epic 
about Cleopatra. If so, that project could be years in the making. 
What is certain, however, is that, despite rumours earlier this year to 
the contrary, she has no plans to retire from acting. She and Pitt are 
just careful to juggle their schedules so that one of them isn’t working 
when the other is. For example, following Salt’s promotional tour 
and release in July, she took care of the children while he filmed the 
forthcoming baseball picture Moneyball. 

And, of course, she intends to stay committed to international issues 
and relief work.

“I like to be very, very busy. I like to be energized. I’m always reading 
something or wanting to make something.”    

Kevin Williamson is a Calgary-based movie columnist for Sun Media.

And now She’S A director?
Angelina Jolie is foxy. Without any fanfare, or dropping hints 

in the media about wanting to direct, the star has stepped 

behind the camera. She’s seen to the left in Budapest, 

Hungary, helming her first feature, which presently has the 

catchy moniker Untitled Bosnian War Love Story.

The drama focuses on the affair between a Serbian man 

and Bosnian woman, who fall in love just before the 1992 

Bosnian War breaks out. Jolie was all set to move filming 

from Hungary to Bosnia but her permit to film in that country 

was revoked by its government after a women’s group 

protested the film’s plot, saying it “offends a female war 

victim and distorts the truth about what that woman has 

suffered in a detention camp.” 

However, Jolie said that was a misconception, and after 

Bosnian officials read the script they reissued the permit. —IR
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Created in London, 

Ontario, Pass the Popcorn

($20, Toys “R” Us) 
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character names, storylines 

or quotes and players have 

to guess the movie.

Slightly more wearable than the 

full Iron Man suit, the 

Iron Man 2 Tony Stark Racing 

Jacket Replica ($350 U.S., 

www.entertainmentearth.com) 

is made of ballistic-grade nylon.

There are action fi gures, 

then there are action 

fi gures. The year’s best is 

the Inglourious Basterds

12-inch Lt. Aldo Raine 

(Brad Pitt) Doll ($200, 

www.toysonfi re.ca/aldo).

James Franco’s fi rst book, 

Palo Alto Stories ($28, book stores), 

is a collection of tales about wayward 

youth in the smarty-pants actor’s 

hometown. Franco is working toward a 

PhD in English at Yale.
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What’s so cool about The 

Complete National Geographic

($82, major retailers)? It has every

issue (plus pics, maps, etc.) of the 

iconic magazine from 1888 to 2008 

in high-resolution, digital form.

All three Toy Story fl icks are 

packed inside the Ultimate 

Toy Box 3-Movie Collection

($115, major retailers). Ten 

discs contain DVD and Blu-ray 

copies and tons of extras, 

including an animated doc 

produced in conjunction with 

NASA, in which Buzz visits the 

International Space Station. Jersey Shore’s Mike 

“The Situation” Sorrentino 

wants to help you shed 

that holiday belly. And if 

you’re not into crunches, 

just laughing along with 

The Situation Workout

($15, major retailers) will 

burn a few calories.

Oprah Winfrey narrates 

Life ($75 for DVD, 

$87 for Blu-ray, major 

retailers), the latest 

chapter in the acclaimed 

Planet Earth series.

So cool. The Danny Elfman & Tim Burton 25th 

Anniversary Music Box ($500, www.rhinorecords.ca) 

has expanded versions of all 13 scores Elfman wrote 

for Burton’s fi lms, with each CD featuring Burton’s 

artwork. Also includes a hardcover book, demos and 

a skeleton USB key with mp3s of all contents.

WATCH & LISTEN
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Gentle on skin, tough on make-up.

All-in-One Make-up Removing Cleansing Wipes

Gentle on even the most sensitive skin,
they wipe away every trace of make-up,

even waterproof mascara, in just seconds.

So now you can end your day that much sooner.

No wonder NEUTROGENA® is
recommended by dermatologists.

neutrogena.ca
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We’re addicted to Toronto-

based Slashpile Designs’ Drug 

Molecule Jewellery, particularly 

the Caffeine Necklace ($100, 

www.slashpiledesigns.com).

Score big with these true-to-scale 

enamel Rink Link Cuffl inks ($80, 

Green Shag Bespoke Clothier in 

Toronto, or www.greenshag.com).
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Laval, Quebec, artist Diane Balit 

hand paints each of her watches, 

like this handsome World Map 

Watch ($185, www.balit.com).

Dogs deserve presents, too. 

Like this Nordic Print Sweater

($13, HomeSense).

Barrie, Ontario, artist Ruby Diego 

creates wearable sculpture 

masquerading as jewellery. We love 

her sterling silver Teacup Ring ($350, 

www.rubydiego.ca).

IN STYLE
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Quebec glass artist 

Annie Michaud’s most 

popular piece is this 

Lemon Squeezer ($50, 

www.anniemichaud.com).

Pick from the Hand-

crafted Pine Cone Moose 

or Fox Ornament ($6 

each, HomeSense) or get 

a dozen of each and cover 

your tree in woodsy charm.

Saint-Hyacinthe, Quebec-born 

Francis Cayouette has become a 

star designer for IKEA, which is 

where you can fi nd his shelves, 

tables and this adorable MULA 

Crane with Blocks ($20).

Quebec glass artist 

a dozen of each and cover a dozen of each and cover 

your tree in woodsy charm.your tree in woodsy charm.

Saint-Hyacinthe, Quebec-born 

Francis Cayouette has become a 

star designer for IKEA, which is star designer for IKEA, which is 

where you can fi nd his shelves, where you can fi nd his shelves, 

tables and this adorable

Crane with Blocks 

Quebec glass artist 

your tree in woodsy charm.

Quebec glass artist 

your tree in woodsy charm.your tree in woodsy charm.
Have a cuppa with a 

classic movie character, 

like Charlie Chaplin’s Little 

Tramp or Audrey Hepburn’s 

Holly Golightly thanks to 

the Tea Cup of Fame Tea Set 

($13, Rolo in Toronto, or 

www.rolostore.com).

Crane with Blocks ($20).Crane with Blocks 

You want a massage chair, but you’re 

embarrassed to have it in your living 

room. No one will know with the 

stylish Iyashi Massage Chair ($3,300, 

www.panasonic.ca for locations) with 

foldaway leg and foot massage section.

AT HOME
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We’re so over 2D. Fujifi lm’s new 

FinePix Real 3D W3 ($499, major 

retailers) records 3D images and 3D 

HD movies. Play them back on your 

3D HDTV or, without glasses, on the 

camera’s 3.5-inch LCD screen. 

Worst part of road trips? When 

your battery runs out. Strap on the 

Universal Gadget Wrist Charger

($35 U.S., www.thinkgeek.com) and 

charge cellphones, mp3 players 

and, most importantly, gaming 

systems, while you use them.

A cool computer deserves a cool 

case, like the Douglas Coupland 

Electric Laptop Sleeve ($128, 

Roots). The limited-edition design 

features Italian leather exterior 

and padded interior.

May the force — and your data — be with you thanks to 

Mimobot’s adorable Star Wars USB Flash Drives

($40 and up, www.mimoco.com for Canadian retailers).

A cool computer deserves a cool 

Douglas Coupland 

Roots). The limited-edition design 

features Italian leather exterior 

Watching a movie on Wrap 310XL Video 

Eyewear ($250 U.S., www.vuzix.com) 

is like having your own private 55-inch 

screen, anywhere you want. Plays 

standard or 3D formats.

GET TECH

Worst part of road trips? When 

your battery runs out. Strap on the 

Universal Gadget Wrist Charger

($35 U.S., www.thinkgeek.com) and 

charge cellphones, mp3 players 

and, most importantly, gaming 

systems, while you use them.

Worst part of road trips? When 

screen, anywhere you want. Plays 
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CASTING CALL

Downey As
the wizArD of oz?
robert Downey Jr. is said to be very interested in playing the 

snake-oil salesman who becomes the wizard in director  

sam raimi’s upcoming Oz: The Great and Powerful. The plot 

finds the salesman transported to Oz by hot air balloon, where 

he teams with Glinda the Good Witch to save the kingdom 

from the Wicked Witch of the West. 

BArBAreLLA

DiCAprio 
eyes 
GAtsBy 
Hollywood is abuzz with the 

news Leonardo DiCaprio 

took the role of Jay Gatsby 

in a read-through of director 

Baz Luhrmann’s adaptation 

of The Great Gatsby. Though 

Luhrmann (Moulin Rouge!) 

has not committed to 

making the movie, he did 

entice DiCaprio to participate, 

as well as tobey Maguire, who 

read the part of narrator  

Nick Carraway, and rebecca hall, 

who voiced siren Daisy. 

Real-life mother of two Jodie foster joins 

cast mates John C. reilly, Kate winslet 

and Christoph waltz in Paris next month 

to start shooting God of Carnage, director 

roman polanski’s adaptation of the  

Tony Award-winning play about two sets  

of parents who meet after their kids get 

into a schoolyard scrap. It seems the apples 

don’t fall far from the trees, as the parents 

prove just as combative as their kids.  

BArBAreLLA

Justin timberlake’s burgeoning movie 

career suggests that 20 years from now 

he’ll be remembered for his acting rather 

than his singing. Next year he’ll be seen in 

Bad Teacher and Friends With Benefits,  

and he just signed onto the sci-fi drama 

I’m.Mortal, set in a future where people can 

live forever, but only if they are rich enough 

to buy time.

tiMBerLAKe 
Forever

Lady MuLLiGAn

ALso in the worKs Quentin tarantino promises 

Kill Bill 3 in 2013. Listen for the voice of zach Galifianakis as Humpty Dumpty 

in the 2011 animated pic Puss in Boots. Move over Warren and Faye,  

hilary Duff and Kevin zegers have been cast to play bank robbers Bonnie and 

Clyde in The Story of Bonnie and Clyde.  Amy Adams and Chris Cooper help 

reboot the muppet franchise when they star alongside the furry creatures in 

The Greatest Muppet Movie Ever Made, due Christmas 2011.

It looks as if breakout star  

Carey Mulligan will play Eliza 

Doolittle in the upcoming remake 

of My Fair Lady. emma thompson 

wrote the script, while John Madden 

is pegged to direct the musical that 

won’t start filming until next year 

with a projected 2012 release. 

Like her older sister Dakota, 

12-year-old elle fanning possesses 

a maturity beyond her years. She’s 

been working since she was just two 

and already boasts a film resume 

(Reservation Road, The Curious Case 

of Benjamin Button, Babel) that 

would be the envy of any actor.  

She can currently be seen in  

The Nutcracker 3D, plays stephen 

Dorff’s wise daughter in January’s 

Somewhere and next year she’ll be 

in director J.J. Abrams top-secret, 

sci-fi pic Super 8, completing her 

progression from child to teen actor.

Back in 2007, director robert rodriguez was pumped about helming the remake 

of the campy 1968 sci-fi Barbarella, which cast Jane fonda (pictured) as a sexy 

41st-century astronaut. Rodriguez wanted then-girlfriend rose McGowan to play 

Barbarella and requested an $80-million budget. Universal Studios balked at the cost 

(and there were reports they weren’t happy with McGowan), and ultimately Rodriguez 

abandoned the project in 2009. But, just before his death this past November, 

producer Dino De Laurentiis signed robert Luketic (Legally Blonde) to direct and get 

the ball re-rolling. Question is, will they forge ahead without De Laurentiis?

whAt’s 
GoinG
on with...

foster is a 
Bad Parent

eLLe fAnninG

fresh face 
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AT HOME

THE TWILIGHT 
SAGA: ECLIPSE
 DECEMBER 4 
Still torn between Edward 

(Robert Pattinson) and 

Jacob (Taylor Lautner), Bella 

(Kristen Stewart) fi nally 

makes her decision. She also 

has to decide whether to 

live the rest of her life as a 

vampire, the only way she 

and Edward can consummate 

their laboured romance. 

THE TOWN 
 DECEMBER 17 
Ben Affl eck proves Gone 

Baby Gone was no fl uke, 

directing his second fi nely 

crafted fi lm — and starring, 

too. Affl eck plays Doug MacRay, 

a bank robber in the tough 

Boston neighbourhood of 

Charleston, who — through a 

strange turn of events — falls 

for the victim (Rebecca Hall) 

of his crew’s latest heist.

DESPICABLE ME
 DECEMBER 14 
This animated hit has Gru 

(Steve Carell), an aging 

supervillain, trying to one-up 

his young rival Vector (Jason 

Segel) by stealing the moon. 

But he’ll need help from 

three adorable orphan girls. 

Unfortunately, the girls need 

him too, and they’re pretty 

hard to resist. Bonus material 

includes “Gru’s Rocket Builder.”

MORE MOVIES SHREK FOREVER AFTER (DECEMBER 7), NANNY MCPHEE RETURNS 

(DECEMBER 14), THE A-TEAM (DECEMBER 14), THE OTHER GUYS (DECEMBER 14), 

SALT (DECEMBER 21), THE AMERICAN (DECEMBER 28), FUBAR II (DECEMBER 28)

Something
SpecialDecember’s

BEST DVD
AND BLU-RAY

INCEPTION
 DECEMBER 7 
The top action pic of 

the year is also the most 

confusing. Fortunately, 

it’s a Christopher Nolan 

movie, so it works. Dom 

Cobb (Leonardo DiCaprio) 

and his team of dream 

stealers (Ellen Page, Joseph 

Gordon-Levitt, Tom Hardy) 

attempt the impossible — 

implant an idea into another 

person’s subconscious 

through his dreams. Bonus 

material includes a scientifi c 

look at the cutting edge of 

dream research.

BUY DVD AND BLU-RAY ONLINE AT CINEPLEX.COM

24: THE 
COMPLETE 
SERIES
 DECEMBER 7 
Did you know if you watch a 

season of 24 on DVD, without 

commercials, it’s only 17 hours 

long? That’s good, because 

all eight seasons are being 

released as a box set just in 

time for the holidays. So you 

can watch one season per 

day, with seven hours left to 

eat turkey and sleep. Bonus 

material includes behind-

the-scenes footage and an 

alternate series ending.

Why We Love...
Games

TRON: 
EVOLUTION
 DECEMBER 5 
 (PS3, PSP, XBOX 360) 
This third-person action/

adventure shows what 

life was like in the TRON

universe between 1982’s 

TRON and this month’s 

TRON: Legacy. That’s 

important stuff.
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LAST WORDS

Jack Rabbit Slim’s 
from Pulp Fiction. 

Five-dollar 
milkshakes, twist 
contests, servers 

dressed as 
’50s icons, and 

you eat in a car. 
What’s not to love?

—Jeff Hawboldt, 

Ottawa, Ont.

“I want to have dinner at the 

restaurant in Moonstruck. A 

local place with homestyle 

food, and the people who work 

there know your name. Also, 

free entertainment when men 

get drinks thrown on them!”

—Irma Stretch, Kamloops, B.C.

“Dex’s Diner, the diner where 

Obi-Wan Kenobi’s friend 

Dexter Jettster works. Any 

eatery that has a short-order 

cook with more than one pair 

of hands must have service 

that is out of this world.”

—Roger Baillot, Ottawa, Ont.

“Without question it would 

have to be Katz’s Delicatessen 

in the movie When Harry 

Met Sally. The scene whereby 

Sally (Meg Ryan) is faking 

an orgasm to Harry (Billy 

Crystal) is truly a classic. I’d 

order what she had!”

—Phil Capobianco, 

Hamilton, Ont.

“The dungeon-themed 

restaurant in Monty Python’s 

The Meaning of Life. 

John Cleese as a waiter, 

handing out philosophy-

themed conversation cards 

would make any date 

enjoyable. The moaning from 

the prisoners might prove 

cumbersome, though.”

—Frances Luongo,

 Toronto, Ont. 

“Joe’s Pie Diner from 

Waitress. I can’t watch that 

movie without salivating 

wildly! I would defi nitely eat 

‘I Hate My Husband’ pie every 

day of the week.”

—Shannon Richard, 

Kitchener, Ont. 

You told us...You told us...

ORDS

In which movie 
restaurant 
would you like 
to have dinner?

In which movie 
We asked you:
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On December 11, 2010, hockey history will be made on
CBC’s Hockey Night in Canada when Panasonic 3D cameras capture
Canada’s first ever NHL broadcast in 3D. A second 3D broadcast is
scheduled for February 20, 2011. Whether you’re witnessing one of
these groundbreaking events in 3D, or enjoying the hi-def action all
season, VIERA plasma brings you NHL hockey like never before!

Panasonic is the Official 3D & HDTV Sponsor
of CBC’s Hockey Night in Canada
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